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HISTORY OF А FLASH MOB
A flash mob is a group of strangers who organize themselves, using electronic media such as cell phones or the Internet, to gather together in a public place. They perform a pre-defined action, typically a brief dance, and disperse rapidly after the event has concluded.

Flash Mobs are an Internet phenomenon of the 21st century. A successful flash mob event depends on the element of surprise. Participants, called mobsters, share news about the time and place for an upcoming event through postings on, chain e-mail messages, SMS text messages and social networking sites such as Face-book and Twitter. 
The organizers provide all necessary instructions for potential participants. This of course includes the date, time, and meeting point in the real world, as well as the action to perform, for example a video of the dance moves. An example of a worldwide Flash Mob is Thrill the World, a tribute to Michael Jackson. Since 2006 it has been held on the weekend before Halloween. Several years ago it was held in countries around the globe on Saturday, October 23rd, in an attempt to break a Guinness World Record. 

Bill Wasik, senior editor of Harper's Magazine, orchestrated the first successful flash mob in June 2003, in the early days of social media. A group of 100 people received instructions to gather at Macy's department store in Manhattan. Further directions led them to the store's rug department, where they told employees they lived together and were shopping for a "love rug." Bill organized a number of successful flash mobs after that. However, it wasn't until June 2006, when Wasik published an article about his flash mobs in Harper's, that their source was publicly known. 

The phenomenon has spread across the globe. Since then, flash mobs have been organized by many people, for many purposes, all over the world. The most famous and popular Flash mobs have included:

· Zombie walks in various cities around the world.

· Freezing at an exact same moment at the Grand central station in New York.
· Mob pillow fights, known as Pillow Fight Club gatherings.

· Black Tie Beach Parties, when people wearing tuxedoes, bow ties and party dresses go bathing in the sea and have fun on the beach.

For some time the Flash Mob movement received a lot of attention from the media. Subsequently, companies picked it up to use for advertisements. The T-Mobile Dance is a famous example. A large group dancing to music broadcast over the public address system in a London underground station was created for a 
T-Mobile ad.

Flash Mobs are open to anyone to join. Would you like to participate in a Flash Mob? The best and most reliable way to find out about a Flash Mob is social media networks. Flash Mobs are out of the ordinary and simply fun. If you have a list of ‘Things To Do Before You Die’, being part of a Flash Mob should definitely be on it. 
History of а Flash Mob

Перевірка аудіювання
Task 1.
                Mark these sentences True (T) or False (F)

1. The first flash mob event took place in a shopping centre.



2. Flash mobs are always unexpected.








3. Participants of the flash mob meet in advance to have some practice.


4. Some flash mobs have become regular annual events.




5. Michael Jackson contributed to the Flash mob Thrill the World.



Task 2.
                            Choose the correct answer A, B or C

1.  Flash Mobs
A
usually happen online.
B
are initiated online.

C
are advertised in mass media.

2. Participants of the flash mob are called

A
moonstars

B
mobsters

C
monsters

3. Flash mob participants 

A
perform spontaneous actions for a period of time.

B
do what the audience asks them to do.

C 
behave in a predetermined manner for a predetermined amount of time.

4. After the Flash Mob participants of the event usually
A
quickly leave the location.

B
are taken to the police.

C
share impressions with the audience.

5. The organizer of the first flash mobs 

A
became popular after the first event. 

B
became known after he had discovered himself. 

C
is the founder of social networks.
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